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DRINKING AGE

POLL OF TEENAGERS AND YOUNG ADULTS
December 2011
CLIENT: 
Family First New Zealand
POLL DATES: 
Evenings of Sunday 4 to Tuesday 6 December 2011 

SAMPLE SIZE: 
600 respondents agreed to participate.
SAMPLE SELECTION: 
A random selection of 6,000 nationwide phone numbers, with anyone at home aged between 15 and 21 inclusive asked to take part.
SAMPLE ERROR: 
Based on this sample of 600 respondents, the maximum sampling error (for a result of 50%) is +/- 4.1%, at the 95% confidence level. 

ALCOHOL PURCHASE AGE
Do you think the age at which someone can purchase alcohol should remain at 18 or be raised to 20?
	Alcohol purchase age BY Gender + Age + Area

	
	Gender
	Age
	Area

	
	Female
	Male
	15 - 17
	18 - 19
	20 - 21
	Metro
	Provincial
	Rural
	Total

	
	Col %
	Col %
	Col %
	Col %
	Col %
	Col %
	Col %
	Col %
	Col %

	Alcohol purchase age
	Remain 18
	65%
	67%
	79%
	61%
	48%
	67%
	58%
	71%
	66%

	
	Raise to 20
	32%
	31%
	20%
	33%
	51%
	30%
	38%
	28%
	32%

	
	Unsure/Refuse
	3%
	2%
	2%
	6%
	1%
	3%
	5%
	1%
	3%


66% of respondents support keeping the purchase age at 18 and 32% say it should be raised to 20. Only 20% of those aged 15 to 17 think it should be raised, as do 33% of those aged 18 and 19. However for those who are aged 20 or 21, 51% support an increase to 20.
DEMOGRAPHICS

	Gender

	
	Count
	Col %

	Gender
	Female
	307
	51%

	
	Male
	293
	49%

	
	Total
	600
	100%

	Age

	
	Count
	Col %

	Age
	15 – 17
	255
	43%

	
	18 – 19
	208
	35%

	
	20 – 21
	137
	23%

	
	Total
	600
	100%

	Area

	
	Count
	Col %

	Area
	Metro
	303
	51%

	
	Provincial
	153
	26%

	
	Rural
	144
	24%

	
	Total
	600
	100%


Metro is defined as Auckland, Wellington and Christchurch. Provincial is all other cities in New Zealand. Rural areas are all areas not Metro or Provincial.
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